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BW002 Bachelor of Commerce (Integrated Professional)/ 192 point / S2 START



This example study plan below outlines how the Integrated Professional units are completed in the Bachelor of Commerce degree.
	
Units related to a student’s major must be checked with the relevant Student Advising Office. This study plan is based on the 2026 Handbook. Students should refer to the Handbook for the most up-to-date unit availability and major requirements.
Students should review any bridging unit requirements that are applicable.  
You may only complete a maximum of 12 Level 1 units

Information about unit availability should be checked at the beginning of each semester and can be found in the Handbook

For questions about this study plan, students can contact the relevant Student Advising Office Contact us | Student Central | UWA


























     Foundation units         Degree Specific Major - Marketing         Work Integrated Professional Units 

This plan is for students who have passed Mathematics Applications ATAR or equivalent. 
Students who have not completed Mathematics Applications or equivalent are required to take the bridging unit MATH1720: Mathematics Fundamentals in their first semester. 

** Available in Sem 1 or Sem 2 

	
	WILG1001 Career Preparation (6pts). Non-Standard teaching period (G3F)

	2026
	SEM 2
	MKTG1204 Consumer Behaviour
	ECON1101 Microeconomics: Prices and Markets
	ACCT1101 Financial Accounting 
	Elective or Second Major Unit

	2027
	
	WILG2001 Professional Preparation (6 pts) Non-Standard teaching period. (G3F)

	
	SEM 1
	MKTG1203 introduction to Marketing
	STAT1520 Economics and Business Statistics
	MGMT1135 Organisational Behaviour
	Elective or Second Major Unit

	
	
	WILG2002 Professional Internship (12 pts) Non-Standard teaching period

	
	SEM 2
	Marketing Level 2 Option (MKTG2238 or MKTG2308)
	Elective or Second Major Unit
	Elective or Second Major Unit
	Elective or Second Major Unit

	2028
	SEM 1
	MKTG2305 Marketing Research 
	Elective or Second Major
	Elective or Second Major 
	Elective 

	
	SEM 2
	WILG3101 Professional Placement Experience (24 pts)**

	
	SEM 1
	Marketing Level 3 Option
	Marketing Level 3 Option 
	Elective or Second Major unit 
	Elective 

	2029
	SEM 2
	MKTG3306 Strategic Marketing
	Marketing Level 3 Option 
	Elective or Second Major unit 
	Elective



This is a UWA Official document authorised or intended for public access.

This is a UWA Official document authorised or intended for public access.

This is a generic study plan for this course and does not consider individual circumstances. If you have alternate credit arrangements, this will impact your study plan. Contact your Student Advising Office for assistance with an individualized study plan. Information in this study plan is correct at the time of publication and is subject to change. The University reserves the right to change the unit availability and unit rules, please refer to the Handbook each semester. This is a UWA Official document authorised or intended for public access.
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